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COURSE CURRICULUM

CnenmanHoct/ Subject: 3.8.08 | AUTUTAJTHA MAPKETUHIOBH CTPATET MU
Kare, I[pa/ Department: MAPKETHUHI' U CTPATEIT'HTYECKO IIJIAHUPAHE
MARKETING AND STRATEGIC PLANNING
(DaKyJ'ITeT/ Faculty: DAKWITET YHPABJIEHUE U AIMUHUCTPALIUA
FACULTY OF MANAGEMENT AND ADMINISTRATION
[Ipodecnonanno nanpasnenue / Field 3.8 HUKOHOMUKA
of study: ECONOMICS
Ob6nacT Ha BUcIIe 0Opa3oBaHue/ 3. COILIMAJTHHU, CTOITAHCKHA U ITIPABHU HAYKH /
Area of study: SOCIAL SCIENCES, ECONOMICS AND LAW
O06pa3zoBaTeTHO-KBATH(DUKAIIIOHHA MATHUCTBP
crenen/ Educational-qualification Degree: MASTER'S DEGREE
[podecnonanna xkanupukarws/ MATUCTBP 10 UKOHOMHKA
Professional Qualification: MASTER OF ECONOMICS
®dopma Ha oOyueHHe/ PEJOBHO
REGULAR

Form of education:

1,5 roqunu (3 cemecrnpa)/1,5 years (3 semesters)

[IponbIKUTETHOCT HA 00yUEeHHETO/
810 gaca, 810 classes

Duration of education:

Banmungen ot/ 2021/2022 (3a mpuem 2021/2022)
Valid as of: 2021/2022 (Admission of 2021/2022)




Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTtpoa Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | MHTerpupany MapKeTHHIOBH KOMYHHKALMH ( 60 60 0 90 6 M3MHT/exam C3/Scc
Onuaiin n oduaiin )/ Integrated Marketing
Communications (Online and Offline)
2 C1002 | Kouxypentnu crparerun/ Competitive 60 60 0 90 6 M3MAT/eXam C3JI/ScC
Strategies
3 C1003 | MapKeTHHIOBH KAaHAJIM H OHJIANH 45 45 0 150 6 n3IHUT/exam c3a/sce
mbpyanaiizuur/ Marketing Channels and
Online Merchandising
4 C1004 | Yopap/jeHnue Ha MPOIYKTA B AMIHTAIHA 60 60 0 90 6 M3MHT/eXxam C3/Scc
cpena/ Product Management in Digital
Environment
5 C1005 | LlenoBu cTpaTerHu B IMTUTAJIHA cpeia/ 45 45 0 150 6 M3MAT/eXam C3JI/ScC
Pricing Strategies in Digital Environment
O0mo/Total 270 270 0 570 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBHP/SECOND SEMESTER
6 C1006 | Bpanauur B gurutajanus cear/ Branding in 60 60 0 65 5 M3MUT/exam C311/SCC
Digital World
7 C1007 | Buaeo u nucnieiina pexiama B Google/ 45 45 0 80 5 H3MUT/exam C3]I/scC
Google Ads: Display and Video
8 C1008 | Onusaiin mapkeTHHroBu npoyusanus/ Digital 60 60 0 65 5 H3MAT/eXam C3Ji/scC
Environment Research
9 C1009 | IIpoayKTOBHM HHOBAIIMH U ANTUTATHI 60 60 0 65 5 n3IMT/exam c3a/sce
Tpanchopmanuu/ Product Innovations and
Digital Transformations
10 C1010 | YnpaB/ieHue Ha AHTHTAJTHUS MapPKeTHHT/ 60 60 0 65 5 H3MAT/eXam C3JI/scC
Digital Marketing Management
11 C1011 | AHaju3 HA roJieMH IaHHH B MapKeTHHra/ Big 45 45 0 80 5 TEK.OLeHKa/ c31/sce
Data Analysis in Marketing midterm exam
O6mro/Total 330 330 0 420 30
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BTOPHU KYPC/SECOND YEAR OF STUDIES
TPETH CEMECTbBP/THIRD SEMESTER

H36upaem 6i10K:

12.Bpoii nucuunuey 3a u3dop:1

12 02012 | MapkeTHHr 4ype3 Thpcemu Mamuau/ Search 45 45 45 3 M3MAT/eXam CHUJI/SOC
Engine Marketing
12 02013 | YnpaBiieHHe Ha B3aHMOOTHOILIEHHSATA € 45 45 45 3 n3nIMT/exam Cnz/soc
kauenTuTe/ Customer Relationship
Management
H36upaem 6.10k: 13.Bpoii aucuunianam 3a uzdop:1
13 02014 | Wmeiia mapkeTHHr u yat 6oroBe/ Email 45 45 45 3 u3nUT/exam Cuz/SocC
Marketing and Chat Bots
13 02015 | Pexnama B counaanute meaun/ Social Media 45 45 45 3 H3MAT/eXam CHUJI/SOC
Advertising
HN36upaem 6s10k: 14.5poii aucnuniannu 3a uzdop:1
14 02016 | UHduiyeHCbp MAPKETHHT U yIIpaBJieHHe HA 45 45 45 3 M3MAT/eXam CHUJI/SOC
cbabpikannero/ Influencer Marketing and
Content Manag t
14 02017 | MoTpeGuTEICKO MOBEIEeHHE B AUTHTAIHA 45 45 45 3 U3MHUT/eXam CUL/SOC
cpena/ Digital Consumer Behaviour
H36upaem 6a10k: 15.Bbpoii Aucuunianam 3a uzdop:1
15 02018 | Mo6uiinu TexHoJoruu B MapkeTunra/ Mobile 45 45 45 3 n3MUT/exam CHULI/SOC
Technologies in Marketing
15 02019 | Ipunio:keHHe HA M3KYCTBEH HHTEJIEKT B 45 45 45 3 H3MAT/eXam CHUJI/SOC
mapkerunra/ Artificial Intelligence
Application in Marketing
16 F2020 | IIpe3eHTauMoOHHHU Yeb cailT © MOGHIHH 30 30 45 3 M3MUT/eXam CD3/SFCC
npusoxenns/ Presentation Website and
Mobile Applications
Jluniomua padora/ Diploma Master Thesis 0 0 375 15 H3MUT/eXam
O0mo/Total 210 210 600 30
*y31/UCC - VuuBepcuTeTckH 3aabipkuTenan auctumman/University Compulsory Courses
YU/UOC - VYuusepcutercku uzdupaemu aucunmuinan/University Optional Courses
C3Ji/scC - Cneunannu 3aabmkutennu gucuuminnw/ Specializing Compulsory Courses
CHU/SOC - Cneunanuu usbupaemu qucuumunan/Specializing Optional Courses
D3J/FCC - @akynreTHH 3aabokuTeann aucunmuinan/Faculty Compulsory Courses
DOUJI/FOC - @axynrernHu n3dupaemu qucuumuinar/Faculty Optional Courses
OO3/FFCC - ®@akynretHu (akyaTaTHBHU JUCUUIUIMHE 6e3 npaBo Ha u3bop /Faculty Facultative Compulsory Courses
VO3/UFCC - VuuBepcurteTcku (haxynTaruBHH AUCHHUILIMHE Oe3 npaBo Ha n3bop/University Facultative Compulsory Courses
CO3/SFCC - Crneunannu (akyaTaTHBHH AUCUUIUIMHY Oe3 npaBo Ha n3bop/Specializing Facultative Compulsory Courses
OOU/FFOC - ®akynrerHu dakynTaTHBHU AUCLMILIMHY ¢ TpaBo Ha u3bop /Faculty Facultative Optional Courses
YOU/UFOC - VYauBepcuTeTcku (axynTaTHBHM JUCLHILIMHM ¢ paBo Ha u30op/University Facultative Optional Courses
COU/SFOC - Crenuanau (hakyaTaTHBHH AUCLMIUIMHY C TIpaBo Ha n3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3aeTocT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
4. “ 17 810 810 0 1590 90

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F Daxynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 16 810 810 0 1215 75
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 11 600 600 0 990 60
(0] H3zoupaemu/ Optional Courses: 4 180 180 0 180 12
F Daxkynmamuenu/ Facultative Courses: 1 30 30 0 45 3
K Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0

vporcasnu usnumu/ State Exam: 1 375 15

Yueonusar twian ¢ mnpuer Ha KC nHa xareagpa "MAPKETUHIT WM CTPATETMYECKO TIIJTAHMPAHE" or 1.3.2021 1. ¢
mpotokomr Ne 8 u orT ¢akynrereH cbBeT Ha (dakyarer "®dakynreT — YhopaBieHHEe W aJAMUHHCTpanusa’ Ha 19.4.2021 1. ¢

nipotokoi Ne 6.

The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 1.3.2021 r. (Record Ne 8)
and by the Faculty Council of Faculty of Management and Administration on 19.4.2021 r. (Record Ne 6).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"

HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

JEKAH HA ®AKVIITET VYIIPABJIEHUE U AIMWHWCTPALINA

DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

ITTABEH CEKPETAP I10 YUEBHATA JINTEPATYPA U JOKYMEHTALUA

/mpod. a-p Xpucro Karpanmxuen
Prof. Dr. Hristo Katrandjiev/

/mpo¢. n.1H. Cumeon XKenes
Prof. Dr. Sc. Simeon Denev Jelev/

SECRETARY GENERAL FOR ACADEMIC LITERATURE AND DOCUMENTATION:

/mpod. 1-p Nanuena MBanosa
Prof. Dr. Daniela Ivanova/

cmp.(p.) 4/4




